





Late Shri Ramesh Chandra Agarwal
(November 30, 1944 - April 12, 2017)

In Memoriam

You have to dream and work fervently to enshrine your dreams.
The most important aspect is that you have to cultivate a deep
trust within you to entrench your reveries in reality.

Shri Ramesh Chandra Agarwal -
Chairman (Until 12" April, 2017)

With a vision to transform the Indian language media landscape, Shri Ramesh Chandra Agarwal had typified the
zeal and the resolve of an ever-growing India.

As a pioneer who envisioned the growth of the Indian language press and strived towards capturing the pulsating
potential of the Tier Il and Tier Ill cities of India, he was indeed a progressive media proprietor.

With a belief that risk taking is necessary for positive outcomes, he went on to set up a virtuous, profitable and
professional Company. With a wide array of offerings that include print publications, radio channels and digital
portals, D. B. Corp Ltd. is today India’s Largest Newspaper Group.

His close-knit family was a reflection of his quality to build long-standing relationships. With a keen interest in
innovative ideas and projects, he provided valuable help and direction to young entrepreneurs. Giving back to the
communities and contributing wholeheartedly towards social responsibilities was at the centre of his business vision.
We at D. B. Corp Ltd. will follow his path-breaking vision and his unbound kindness to give back to the society.

We will always continue to imbibe his determination, the zeal to refine oneself continuously and his result oriented
conduct as deep-rooted virtues.

As Winston Churchill rightly said: “We make a living by what we get; we make a life by what we give.”
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Fearless Voices, Echoing Truth,
Shedding Light, Our Prime Pursuit,
Unwavering Stance, Bold and Bright,
Bringing Stories to Radiant Light,
Breaking Barriers, Soaring High,
Truth is Our Beacon, Our Battle Cry,
This Is Our Pledge, Our Solemn Vow,

We Are Dainik Bhaskar, Hear Us Now!
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is Burgeoning

Bharat’s Tier Il and Tier lll cities are
experiencing rapid economic growth, driving
the nation’s progress and contributing
significantly to Indias GDP.

is Harmonising

By blending tradition and modernity, Bharat
is fostering a unique cultural and economic
landscape that harmonises the best of both
worlds.

is Aspiring

Enhanced education opportunities and
facilities in Bharat are fostering a more
informed, educated, and skilled population,
driving aspirations and personal growth.

Despite challenges, Bharat’'s cities are
showing remarkable resilience, adapting to
change, and continuing to thrive.

is Advancing

Improved infrastructure and increased
internet penetration are bridging the gap
between urban and rural areas, creating a
more interconnected and cohesive society.

is Transforming

The rise of a knowledgeable and ambitious
middle class in Bharat is driving consumer
demand and creating substantial market
potential, empowering communities and
fuelling economic development.

Our nation is undergoing a profound transformation, driven
by the remarkable rise of its Tier Il and Il cities — collectively
known as Bharat. These dynamic regions are not just keeping
pace with change; they are at the forefront, leading the nation’s
evolution with unprecedented vigour and resilience. Bharat is
the epicentre of growth, innovation, and progress, showcasing
the true spirit of a rapidly advancing India. Bharat's resilience
is unleashing its vast potential, driving the nation toward a
brighter and more prosperous future.

The change in Bharat is comprehensive, driven by a blend
of robust infrastructure development, entrepreneurial
spirit, and substantial investments that are creating new
job opportunities. The widespread adoption of technology
and improved connectivity are further accelerating growth.
Enhanced education and healthcare facilities are fostering
a more informed and healthier population. The spirit of
entrepreneurship start-up mindset has pervaded the young
demographic of Bharat — no longer is the doctors — engineers
— and lawyers the most coveted professions; young people
are choosing to follow their passion. This evolving landscape
is igniting aspirations and driving unprecedented consumer
demand and a live-better attitude.

Showing oodles of resilience after the bruising pandemic,
Bharat is unlocking its vast potential and driving India’s
economic progress.

DBCL is the son of the Bharat soil. Our footprint embraces the
cities, towns and villages across 12 states — Madhya Pradesh,
Chhattisgarh, Rajasthan, Haryana, Punjab, Chandigarh,
Himachal Pradesh, Delhi, Gujarat, Maharashtra, Jharkhand
and Bihar. Our journey over the years has been instrumental
in showcasing the rise of Bharat. Our commitment to Bharat
is ingrained in our core strategy. We are executing our vision
by delivering relevant content to diverse audiences, leveraging
innovative platforms, and connecting producers and service
providers with these burgeoning markets.

For us, Bharat represents a pathway to progress and
prosperity, unleashing its potential and guiding us toward
new horizons. Bharat thrives with knowledge and ambition,
fostering connections and empowerment and charting the
course for a brighter and more inclusive future. DBCL is an
integral part of Bharat.
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D. B. Corp Ltd. is India’s

largest and a diversified Media
Group. We are driving our business
model from leadership to dominance
position across all our major markets,
states and languages.
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Our Gultural Ethos

To be the largest and most
admired Indian language media
brand enabling socio-economic
change

Vision

N\ /
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Values

Understanding the ground realities Monitoring targets continuously, Listening and understanding
and obtaining necessary information every day,every week and every others.Respecting their feelings.
from the end consumer. month and achieving them on

time.
Exploring all aspects and getting Setting new benchmarks through
into the depth of the problem to innovation and ideation.

find the best solution.
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GREAT

Our guiding tool, GREAT - Ground Connect; Result Oriented; Emotional
Connect; Analytical; Trendsetter, shapes the language and filters we
use while planning, executing, and reviewing all our initiatives and
projects. Our core value is the key enabler which helps us to pursue
fearless journalism.

Ground Connect
T fuferal Dt T 3R IRATID DogER A NS AFGRI I BT

Understanding the ground realities and obtaining the necessary
information from the end consumer.

In several districts, including Raipur city, lemon supplies drastically decreased while
demand skyrocketed. To investigate the root cause, we conducted a ground investigation,
travelling all the way to lllur, the country’s largest lemon market, 850 km from Raipur. After
meeting with vegetable traders, businessmen, and farmers, we uncovered the actual
reason behind the shortage.

Result Oriented
TR, & e, & e 3R & 78 3 TRAIcH R Toi 3@ 3R T W e &l |

Monitoring targets continuously, every day, every week and every month
and achieve them on time.

Dainik Bhaskar’s big breaking news in Bhopal: 10th & 12th board papers leaked on
Telegram App right before the exam. Competitors initially criticised our expose, but soon
followed our lead. Our coverage led to the arrest of over 50 individuals involved in the
scam, shaking the education department.

10 | D.B. Corp Limited
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Listening and understanding others. Respecting their feelings.

Dainik Bhaskar’s coverage in Arsikanhar, Chhattisgarh: Tribal children returning barefoot
from school in scorching heat of 41°C. We learned that these are tribal children who
don’t own shoes and slippers. We published this coverage with a photo that became
viral on social media, including Twitter that led to an immediate help. Charan Paduka'’s
Rajasthan team aided by providing them shoes within two days, and thereafter many
organisations extended support. Eventually, NMDC stepped in to provide footwear to all
children in Nagri Block.

TR BT AP gl b & 1w i vaqail &Y <& 3R 3! T8 9 oI |

Exploring all aspects and getting into the depth of the problem to find the
best solution.

Dainik Bhaskar’s investigation on the Morbi tragedy: Over 130 deaths caused by the
bridge collapse. To analyse and determine the root cause of the collapse of the bridge,
we brought a structural engineer along. Our publication on 1%t Nov, 2022 pointed to the
neglected anchor pin during renovation as the root cause. We exposed how the OREVA
group got the bridge renovation job without any tender. The Government investigation
did confirm our findings.

TGV 3R 3METTH & ARY 7Y T v e |

Setting new benchmarks through innovation and ideation.

Maharashtra had not held a general body meeting for three years, that led to frustration
among the people due to unresolved issues and a lack of communication with the
administration. As an initiative in Aurangabad, we organised a question-and-answer talk
show. This meeting witnessed participation of former Mayor, municipal administrators,
and over 100 councillors and officers. The city’s pressing issues were discussed in
detail, setting a remarkable example of ideation, innovation, and trendsetting. The event
garnered attention not only within the city but throughout the state.
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Corporate Overview Business Portfolio

BUSINESS PORTFOLIO

PRINT
9 NEWSPAPERS

( )

o

€ enrs?
Divya Divya Dainik Saurashtra DB
Marathi Bhaskar Bhaskar Samachar Star

12
STATES

o 211

3

Editions Sub-editions

Languages

MAGAZINES &
SUPPLEMENTS

Aha! Zindagi Bal Bhaskar Young Bhaskar Madhurima
Navrang Rasrang Kalash
Dharmdarshan Rasik Lakshya
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Radio Stations States
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Key Facts

Key Facts
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Geographical Presence
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Corporate Overview Message from the Managing Director

Message from the
Managing Director

Sudhir Agarwal

Managing Director
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At Dainik Bhaskar Group,

As we reflect on the achievements of the
past fiscal year, it is with great pride and
enthusiasm that | stand before you today.

Fiscal 2024 has been a testament to
the unwavering strength of the Print

Media sector, where Dainik Bhaskar
has not only thrived but soared to
new heights.

Our journey over the past few years has been nothing
short of remarkable, underpinned by a relentless
commitment to excellence and innovation.

Beyond the Print business, our Radio and Digital
business segments have continued their upward
trajectory, bolstered by strategic foresight and
unwavering dedication. As we stand at the threshold
of a new era, our omni-channel platform emerges as a
beacon of promise, seamlessly merging our offerings
to meet the evolving needs of our audience.

Against the backdrop of India's steadfast growth
momentum, we are inspired by the wealth of opportunities
that lie ahead. Our ability to attract diverse advertising
revenues speaks volumes about the trust and confidence
vested in us by our stakeholders. Looking ahead to
the new financial year, we do so with optimism and
determination, fuelled by our earnest desire to solidify our
leadership position and foster sustainable growth for all.

Print Industry: BHARAT:
Resilience Unleashing Potential

The year 2023 was pivotal for the print industry,
marked by resilience and adaptation in the face
of challenges, particularly those stemming from
the Covid-19 pandemic. Despite a dip in 2020, the
industry has recovered fully, with the value reaching
* 262 billion in 2023. This resurgence can be attributed
to various factors, including rapid technological
advancements, improving economic conditions,
declining newsprint prices, and elections in key states.
Sectors such as real estate, education, jewellery, health
sector, BFSI, auto, consumer durables, government
and digital & app-based advertisers have shown strong
performance, driving advertising revenue.

Consumer interest in Print remains

high, with consumption rates in India
surpassing the global average.

Looking ahead to 2024, optimism abounds. With
persistent contributions from sectors like auto, real
estate, education, jewellery, government and new-age
sectors, the industry is poised for further growth.

The Dainik Bhaskar Group has been a strong beneficiary
of this shift as it offers clear advantages to the advertisers
and as a result, the Group recorded 18% growth in
advertising revenues in FY 2023-24 and a PAT growth
of 152% over the previous year on account of softening
newsprint prices and effective cost control.

The Newspaper Business

Dainik Bhaskar exemplifies editorial
excellence by aligning with its reader
interests and delivering impactful
journalism.

Overall, our editorial strategy revolves around
impactful storytelling, reader engagement, innovation,
and courageous journalism, ensuring its continued
relevance and resonance with our audience. Our
ground connect journalism has further solidified Dainik
Bhaskar newspapers reputation as a reliable source
of information, when in the recent general election,
Dainik Bhaskar Group’s exit results stood out as the
most accurate predictions matching with the actual
results. It is also heartening to see our company is
being recognized as one of the premier companies for
employee satisfaction, from Ambition Box Employee
Choice Award.

Preserving Heritage, Igniting Hearts: Extensive
coverage of the Ram Mandir Pran Pratishtha
ceremony showcased Dainik Bhaskar's commitment
to historic events, employing innovative mediums like
incense-infused newspapers and audio coverage.

Annual Report 2023-24 | 17
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Circulation Strategy

In FY 2023-24, Dainik Bhaskar initiated groundbreaking
Circulation strategies, marking several industry
firsts. These initiatives focussed on closed reader
engagement, agent empowerment, and automation.
The mass contact programme, leveraging automated
closed reader profiling, showcased product superiority
and execution excellence, resulting in overwhelming
response. Notably, a specially-trained circulation team’s
personalised interactions left readers impressed and
engaged. Simultaneously, the reader acquisition project
targeted fast-growing multi-storied societies in key cities.
Agent empowerment through self-care initiatives further
strengthened Dainik Bhaskar's market presence.

Digital Dominance — A Three-Pronged Strategy for News
App Success

Our Digital business strategy is a testament to its
commitment to innovation, user engagement, and high-
quality journalism. With a three-dimensional approach
focussing on Content, User Experience, and Technology,
DB Corp has solidified its position as the fastest-growing
news app in India. By investing in premium, original
content and leveraging data analytics for personalised
experiences, we've attracted a loyal user base that values
hyperlocal news.

We've witnessed an extraordinary surge in our user
base, from a modest 2 million in January 2020 to a
staggering 18 million in May 2024 with being the only
News App which has consistently grown in the last 3
years and has been able to maintain its direct active
user base with best-in-class engagement metrics. This
achievement speaks volumes about the dedication
and ingenuity of our teams. In an era defined by rapid
technological advancements and evolving consumer
preferences, our digital arm has not only adapted but
thrived, cementing its position as a leader in the news
app sector. DB has the best team across all functions
and a strong advisory board which has been composed
of Industry Experts and Global News Leaders like Mark
Thompson (Ex CEO - NYT) in the past.

DB Corp continues to invest in its Digital business with
afocussed digital strategy of increasing the App's Daily
Active Users with a very high level of engagement and
recurring use to build the foundation for a sustainable
Digital Subscription business in the future.

18 | D.B. Corp Limited

User base has skyrocketed from
2 million in January 2020 to 18 million

in May 2024, making us the only News
App with consistent growth over the last
3 years

The Radio Business

Our Radio business, MY FM, has demonstrated a
relentless commitment to audience engagement and
innovative content creation. Through a series of impactful
events, it has successfully connected with diverse
communities. Additionally, initiatives like "Aapke Ghar
se Diya Jaayega" in Ayodhya, where over 60,000 diyas
were collected and lit up, highlight MY FM's engagement
in local traditions and festivities. Moreover, hosting the
Global Impact Brand Recognition event in Bangkok
for the third consecutive year underscores MY FM's
recognition on the international stage. Our radio business
is not only deeply-rooted in local culture and community
but also showcases a global outlook through impactful
events and collaborations.

MY FM continues to foster strong connections with its
audience, bolstering engagement through innovative
content initiatives has resulted in an impressive 21%
growth in revenues and nearly 37% surge in operating
profits.

MY FM'’s innovative content drives
21% revenue growth and 37% surge in
operating profits

Our Financial Performance

Our businesses performed well on all parameters with
an achievement of highest-ever total revenue as well as
EBIDTA and PAT. Total Revenue grew by around 15% to
¥ 24,821 million while EBIDTA grew by 94% to X 7,033
million with effective cost control measures, and also
helped by softening newsprint prices. Net Profit grew
152% to ¥ 4,255 million.



F

With newsprint prices dropping from

% 64,000 PMT to ¥ 47,000 PMT, our
total revenue, EBITDA, and PAT have
reached record highs. Our cost
optimization strategies are now integral
to our business practices

)

The cost optimisation actions we adopted are now
firmly embedded in our ongoing business practices.
By maintaining a steadfast focus on cost management,
we aim to fortify our earnings to ensure resilience in our
consistant performance.

Strengthening our Balance Sheet

Our debt-free balance sheet ensures financial stability as,
we were able to maintain a debt-free balance sheet with
a strong cash and bank balance position and generating
impressive free cash flows, which enabled the Company
to run operations smoothly.

Rewarding our Shareholders

As a cash-generating Company, it has always been
our policy to return excess funds to shareholders.
Our focus on stakeholder value creation continues
unabated with consistent dividend payouts,
and this year too, we are happy to report Board
recommendation of another interim dividend of
3 8 per share.

®
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Total dividend payout is at around 55%
of net profit which is consistent with our
capital allocation policy

Outlook

Dainik Bhaskar's steadfast commitment to innovation
and customer-centricity has propelled us to the forefront
of the Print industry, securing our position as the #1
Phygital Indian Language Newspaper in the nation.
As we look towards the future, we see abundant
opportunities to further leverage our strong phygital
platform and customer-oriented approach.

With this strategic approach, we are confident that we are
well-positioned for sustained growth and success in the
years to come. Let me also take this opportunity to place
on record, our sincere gratitude to our Board of Directors,
especially our Independent Directors, Employees and
other Stakeholders for their strong belief in our abilities
and we draw strength and inspiration to work harder.

“-L

Best Regards,
Sudhir Agarwal

Annual Report 2023-24 | 19
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Board of Directors

SUDHIR AGARWAL

Managing Director

Mr. Sudhir Agarwal, is the Managing Director
of DB Corp Ltd. He has been on the Board
of Company since inception. He has
approximately 33 years of experience in the
printing & publishing of newspaper business
and has been part of the organization for
same number of years. He is responsible
for our long term vision and monitoring our
Company’s performance and devising the
overall business strategies. Under his dynamic
leadership & clear future vision, the company
has progressed to become largest newspaper
group of the country, with PAN India presence,
in 3 languages and has expanded from 1 state
in 1997 to 12 states in 2022, from 4 editions
to 61 Editions. Mr. Sudhir Agarwal conceived
and implemented the innovative door to door
contact launch process, which has enabled
the company to achieve status of no.1 from
day 1 across its all launch markets on which
case studies were done by World repute
management institutes like Indian Institute
of Management Ahmedabad (IIM A), Indian
Institute of Management Bangalore (IIM B)
and Harvard Business Review (HBR)

20 | D.B. Corp Limited

GIRISH AGARWAL

Non-Executive Director

Mr. Girish Agarwal has been on the Board since
October 1995 and has approximately 29 years
of experience. He provides inputs on strategic
aspects of sales and marketing functions at
DBCL.He is also an active member of the INS
and holds the distinction of being its youngest
Chairman in Madhya Pradesh. He has been
awarded ‘Entrepreneur of the Year' by Ernst &
Young in 2006 and ‘Outstanding Entrepreneur’
at the Asia Pacific Entrepreneurship Awards
(APEA) in 2016. Under his leadership, Divya
Bhaskar, the Group's Guijarati daily has won
the ‘Best in Print’(Bronze) award at the IFRA
Asia Pacific Awards. Divya Bhaskar is the only
Indian Language newspaper in India to have
won this award.

PAWAN AGARWAL
Deputy Managing Director

Mr. Pawan Agarwal has been on the Board
since December 2005. He holds a B.A.
degree in Industrial Engineering from Purdue
University, USA and has also attended a
programme on Leadership’s Best Practices at
Harvard University. He heads production and
the information technology department along
with the radio and DB Digital Business within
the Group. He has been awarded by the Prime
Minister of India for his contribution to Indian
language journalism and also by Enterprise
Asia as one of the outstanding entrepreneurs
of Asia Pacific, 2010.
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ANUPRIYA ACHARYA

Independent Director

Ms. Anupriya Acharya, CEO of Publicis Groupe
South Asia, commands nearly three decades
of excellence in media and advertising across
India and Southeast Asia. A seasoned leader
with 18 years in CXO roles across WPP, Aegis,
and Publicis, she is also an active industry
influencer. Anupriya also holds positions on
the boards of BARC, AAAI, MRUC, MMA,
ASCI. She has been recognised in Fortune
Magazine's Most Powerful Women in Business
List for three consecutive years, Business
Today’s Most Powerful Women in Business
List for 2023 and is also a Forbes’ W-Power
Trailblazer. An alumna of IIT Roorkee, she is a
fitness enthusiast and a regular at high altitude
adventure trips.

SANTOSH DESAI

Independent Director

Mr. Santosh Desai is Founder & Director,
Think9 Consumer Technologies Pvt. Ltd., an
Author, Columnist and Social Commentator

An lIM-Ahmedabad graduate, Santosh served
as the CEO of Future Brands Ltd. He has also
served as the President of McCann-Erickson,
one of India’s premier advertising agencies.
Having spent 21 years in advertising, he
is a veteran in the domain and has been
involved in strategically building many key
brands for numerous local and multinational
organizations.

Connecting culture and marketing, Santosh
is the very definition of ‘brand guru’. A lively
speaker, he has the ability to explain the most
complex concepts through the simplest,
everyday references. He enjoys connecting
and sharing ideas with a variety of audiences
across a multitude of platforms.

He has been a guest lecturer at various
national and international universities and
has addressed global management boards
of global companies.

He was on the boards of ING Vysya Bank and
OXFAM India and is currently on the boards of
Think9 Consumer Technologies Pvt. Ltd., D.B.
Corp. Ltd., FSN E-Commerce Ventures Limited
and Breakthrough. He is also a member of
the Governing Councils of Mudra Institute
of Communication, Ahmedabad & Praxis
Business School, Kolkata. He has been writing
a weekly column in the Times of India for over
20 years and is the author of the bestselling
Mother Pious Lady-Making Sense of Everyday
India, a book that examines how the everyday
life of middle class India has evolved.

PAULOMI DHAWAN

Independent Director

Ms. Paulomi Dhawan is a Brand builder, Media
Marketing Communications Advisor and Social
Impact Strategist.

With 41 years of media, marketing and brand
communications experience, she has played
an integral role in shaping the brand equity
of many leading Indian brands. (be it FMCG,
service sector, media, NGO, etc.).

She has been a Strategic Advisor to CMD /
CEOQO / Board Members on perception image
management, media investments, marketing
and brand communications. She has been
recognised for her deep understanding of
the efficiency and efficacy of various media
platforms and her strategic vision in the area
of management of media investments.

Paulomi believes in giving. She was the
President of Inner Wheel Club of Bombay
Queen’s Necklace (2017-18), where she
initiated socially impactful projects - “Adopt a
Village”. Her focus was to bring transformation
from the grass root level.

Paulomi is Independent Director on Boards
of Mukta Arts Ltd., D.B. Corp Ltd., Pokarna
Ltd., Whistling Woods, The Indian Society of
Advertisers. She is a Chairperson & Managing
Trustee of Make-A-Wish Foundation of India
and Trustee of Society for Human and
Environmental Development.
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Strong Balance Sheet

Zero Debt & Impressive Cash & Bank Balance
We are gaining financial strength year on year.

Total Revenue (X Mn) Advertisement Revenue (X Mn)
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Circulation Revenue (X Mn) Free Cash Flow (X Mn)
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Operational Performance

In the global arena, Dainik Bhaskar consistently sets an unparalleled standard for ethical and
courageous journalism, making a significant impact on the industry. The company firmly upholds
its commitment to responsible and fearless reporting, driven by a profound aspiration to foster
positive transformation in society.

Print Production

- 51

Printing Centres

~15,000
Drop Points

(@)

3.3 million
Copies per hour

61
Editions

&

@

24

There was a significant decline in newsprint prices,
decreasing by approximately 22% from 63,500 PMT in FY
2023 to ¥49,300 PMT in FY 2024. This substantial reduction
has positively impacted operational costs, allowing for
improved financial performance. Additionally, the company
anticipates further stability in newsprint purchase prices in
the upcoming quarters, which should continue to support
cost management efforts and operational efficiency

DB Corp Ltd boasts a cutting-edge printing infrastructure
across 12 states, equipped with 84 state-of-the-art
machines. This setup enables the efficient production
of high-quality newspapers with an installed capacity of
approximately 32.93 lakh copies per hour. This extensive
reach allows DB Corp Ltd to deliver the latest content to
a vast audience quickly and effectively.

DB Corp Ltd has invested heavily in advanced technology,
including state-of-the-art CTPs and high-speed presses
from renowned brands like KBA Germany and Manugraph

| D.B. Corp Limited

India. This cutting-edge infrastructure enables the company
to produce large quantities of newspapers quickly and
with high precision quality. Additionally, DB Corp Ltd has
developed innovative printing solutions to cater to the
diverse needs of its advertisers and readers, offering a
range of industry-leading print innovations such as 3D
printing, fragrance printing, fuzzy folds, butterfly flaps,
French windows, and super panorama, among others.

(%) We are committed to environmental sustainability and

have adopted eco-friendly practices, such as using Vio
green eco-friendly plates processed in CTP devices. This
reduces our carbon footprint and supports our mission to
minimize environmental impact.

Installation of solar power plants at Bilaspur, Chandigarh,
Raipur Office and Jaipur VKI Plant aggregating a total Solar
PV plant capacity of 479 KW. Total savings of around °
¥ 203 Lakhs were achieved by using solar energy
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Editorial

@

To commemorate Mother’s Day, Dainik Bhaskar organized
a national-level Painting Competition, receiving over 21,000
entries. The team highlighted the significance of mothers
by featuring their names in the byline of all reporters for the
day. This initiative was implemented across all editions of
the newspaper. It included articles, columns, and write-ups
from local and international writers. The unique approach
of including mothers’ names in the bylines was a first in the
print media industry. This innovative experiment garnered
widespread appreciation and positive feedback.

A significant development reported by Dainik Bhaskar
was the end of the prolonged doctors’ strike in Rajasthan,
following amendments to the Right to Health Bill by the
state government. The breakthrough in negotiations was
reported by Dainik Bhaskar around 3:30 AM and was
exclusively featured on the newspaper’s front page the
following day. The dedicated front-page team worked
tirelessly throughout the night to ensure accurate reporting.

Dainik Bhaskar’s investigation into the “Juvenile Home
Story” uncovered a concerning situation where around
150 minor children, despite being granted bail by the
Juvenile Justice Board (JJB), were still being detained. As
aresult of our efforts, the news was published, prompting
a three-member team from the Patna High Court to visit
the juvenile homes and order an investigation into the
matter the following day.

Dainik Bhaskar exposed a massive 10,000 crore land
scam in Kalol Taluka, Gandhinagar District, involving
the declaration of agricultural land as non-agricultural
and its subsequent sale to builders. The findings from
this investigation sent shockwaves through political
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and bureaucratic circles, making Bhaskar the center of
attention. Eventually, A.K. Langa, the former collector
of Gandhinagar, was arrested for his involvement in the
scam, marking a significant development in the ongoing
investigation.

Championing equality, Dainik Bhaskar's campaign called
for a separate fast-track court for adult female rape victims
in Rajasthan. While there is a dedicated POCSO court
for minor rape victims, no such provision exists for adult
victims. Our news highlighted this discrepancy and shared
the distressing story of a young woman who suffered severe
psychological trauma after being raped. In response, the
state government has written a letter to Prime Minister
Modi, proposing the establishment of fast-track courts
for cases of rape against women. This initiative aims to
expedite justice and address the existing gap in the legal
system.

Dainik Bhaskar’s Tribute to the Ram Mandir Legacy: Dainik
Bhaskar embarked on a historic journey to capture the
significance of the Pran Pratishtha ceremony at the Ram
Mandir Temple in Ayodhya, a momentous event after nearly
500 years. Over 22 consecutive days, Dainik Bhaskar
provided extensive coverage, ensuring every detail of
this auspicious occasion was preserved for generations
to come. The coverage included pre-event, event-day,
and invitation-day highlights, along with extensive series
and e-books. We offered insights into the consecration
ceremony, shared emotional moments, and provided
digital access to darshan. The innovative use of incense-
infused newspapers and audio coverage further enriched
the experience, making Dainik Bhaskar’'s coverage a
multifaceted tribute to this historic occasion.
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Digital

#1 Phygital Indian Language
Newspaper in the Country
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App Downloads
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One of the highest-rated
Hindi (4.4/5) and Gujarati
(4.4/5) news apps

Over the past four years, Dainik Bhaskar’s digital business
has grown from 2 million users in January 2020 to
approximately 18 Mn in May 2024, making it the #1
Hindi and Guijarati news apps. This growth, driven by a
highly personalised product experience with text, graphics,
and videos, has established its dominance in both print
and digital formats.

Dainik Bhaskar'’s three-dimensional approach to user
retention, focusing on high-quality content, user experience,
and a strong technology backbone, has driven exceptional
engagement. Continuous improvements ensure crisp,
curated content and hyperlocal news from all markets,
making the app a preferred choice for news consumption.

The app’s design for mobile-native vertical video news,
offering high-quality journalism in rich text, visual graphics,
and short videos, has attracted and retained users. This
focus on premium, hyperlocal content has shown strong
traction and helped grow the user base significantly.

Guided by Mark Thompson, the ex-CEO of the New
York Times, earlier, Dainik Bhaskar has built a strong
technology team and invested substantially in personalised
news experiences. These investments, considering
demographic attributes and real-time context, ensure a
best-in-class user experience and long-term loyalty.

| D.B. Corp Limited

18mn MAU in May 2024 with
9x growth v/s 2mn in January
2020

With the recently held state elections in Madhya Pradesh,
Chhattisgarh and Rajasthan, we grew grew and deeply
engaged users by providing in- depth, constituency-level
coverage through our digital platforms. This real-time
personalised election coverage has immensely enhanced
user engagement. Insights from these state elections will
also help us leverage the 2024 General Elections across
India to drive maximum growth and user engagement.
base.

Leveraging big news events like the Ram Mandir coverage,
Dainik Bhaskar creates innovative and interactive content
that generates high engagement and loyalty. This approach
ensures the app remains relevant and appealing, driving
user growth and maintaining leadership in the digital news
space.



The success of MY FM Jalsavaad Reloaded can be attributed
to MY FM’s dedication to curating memorable events that
celebrate local culture and provide a platform for artists to
showcase their talent. The event's massive turnout of over
20,000 people is a testament to the popularity of folk music
and the strong connection MY FM has with its audience.

In collaboration with the Ministry of Culture, MY FM launched
the “HAR GHAR HEALTHY” campaign to promote healthy
lifestyles across India. Spanning 90 days and initiated during
the Amrit Mahotsav of Independence, the campaign reached
over 100 million people through 1800 touchpoints in 30 cities
across 7 states. It received an overwhelming response, with
thousands of letters from diverse age groups and backgrounds,
creating a world record. These letters, listed in the Golden Book
of Records, formed the ‘Longest Display Wall of Health Letters,’
announced by the Hon'ble President in Bhopal on August 3+.
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AN INITIATIVE TO MAKE
EVERY INDIAN HEALTHY
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MY FM’s Grand Garba Extravaganza lit up Ahmedabad with
nine days of culture, music, and dance, attracting over 70,000
joyful participants. The invite-only Season 2 Garba event in
Ahmedabad captivated attendees with a hassle-free, spacious
venue, valet parking, and an on-site food court, providing an
immersive cultural experience.

MYFM

/ \

Season 4, hosted at Kanak Bhawan and Saryu Ghat, saw the
collection of over 60,000 diyas from Gujarat. RJ Mayank and RJ
Palak transported and lit up Ayodhya with these diyas, creating
a stunning display. The event, supported by Ayodhya Nagar
Nigam and UP Tourism, marked a successful celebration,
uniting communities in the spirit of festivity.

L RN

MY FM recently hosted the Global Impact Brand Recognition
2023 at Amari Watergate Bangkok, Thailand, for the third
consecutive year, following successful events in Dubai and
Singapore. Renowned actor Sharman Joshi graced the
occasion, honoring local to global heroes for their exceptional
contributions in various fields.

GLOSAL
IMPACT

MY FM set a new industry standard with the “10 Songs Back-
to-Back” initiative. By airing 10 consecutive songs without any
ad breaks every hour, MY FM demonstrated its leadership and
set a new tone for the industry in 2024. This unprecedented
achievement underscores MY FM'’s unwavering commitment
to pushing boundaries and enhancing the listener experience.
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According to the Audit Bureau of Circulation (ABC) report for
July-Dec’23, Dainik Bhaskar has retained its position as the
largest circulated newspaper group in India, maintaining a
significant lead over its closest competitor. The group has
successfully adopted market-specific innovative strategies to
actively acquire readers and expand its distribution network.
These efforts have ensured Dainik Bhaskar’s continued
dominance in the market, demonstrating its commitment
to reaching a wider audience and delivering quality content.

FY 2023-24 has been a transformative year for Dainik Bhaskar,
marked by industry-first circulation initiatives in the areas
of Win Back of Closed Readers, Channel Empowerment,
and Automation. Leveraging the opportunity to reconnect
with closed readers, DB launched a strategic mass contact
program. This initiative involved automated profiling and
re-engagement of former readers by showcasing product
superiority, which received an overwhelming response.
Closed readers were delighted by DB’s heartfelt outreach,
personalised engagement, and family-inclusive approach. The
entire process is meticulously recorded online in the specially
developed DCR Portal.

28 | D.B. Corp Limited

In another pioneering move, DB has empowered its Channel
Partners to manage their base autonomously, setting a
new industry standard. As a leading media house, Dainik
Bhaskar has automated its circulation functions, achieving
cost-effectiveness and transparent operations.

The DB Circulation team continuously analyzes reader behavior,
patterns, and needs, leading to the innovative introduction of
“Bachat Coupons.” This unique proposition allows readers to
save money through the newspaper. DB has partnered with
top brands in 24 selected cities to offer exclusive discounts for
Bhaskar readers. Published every Saturday in a fixed place,
size, and design, Bachat Coupons is gaining popularity and
is poised to become a significant market differentiator for DB
in the future.

To enhance cost and resource efficiency in circulation
functions, Dainik Bhaskar implemented the following measures:
a) Reduction in logistics costs b) Effective source optimization
c) Controlled marketing and promotion expenses.



Human Resource
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Human Resources are vital and the most valuable assets for our Company. They play a pivotal role in
the Company’s growth strategy. We emphasize on talent nurturing, retention and engaging in a cordial,
amicable and constructive relationship with employees with a focus on productivity and efficiency and

underlining safe working practices.

(%) At Dainik Bhaskar Group, we prioritize the development,

engagement, performance, and growth of our talent, driving
organizational excellence and fostering a culture of growth.
Our AmbitionBox Employee Choice Award, with a stellar
rating of 4.4/5, places us among the top 0.1% of companies
in India, reflecting our positive work culture and focus on
employee satisfaction.

Performance and Growth Initiatives — In our pursuit
of excellence, we have introduced initiatives to enhance
performance and foster growth. This year, we launched
fast track programs in Ad Sales, Circulation, and Editorial
departments to identify and groom future leaders,
providing them with tools and opportunities for rapid career
advancement. Our Internal Development Program (IDP)
for Editorial remains a cornerstone of our talent strategy,
successfully grooming participants for leadership roles.

People Development and Engagement — This year,
we launched the BaatCheet sessions, a key initiative
that provided a platform for open communication and
feedback, significantly enhancing employee engagement.
These discussions have been successfully completed,
allowing us to address concerns and gather valuable
insights directly from our employees. We also placed a
strong emphasis on employee health and well-being, with
a special focus on those above 40. A total of 85% of our
employees completed their health check-ups this year,
underscoring our commitment to preventive healthcare
and the overall well-being of our workforce

(%) Recognition and Reward Programs — Recognizing and

rewarding employee contributions is fundamental to our
organizational culture. Over the last year, we announced
130 GREAT Champions for exemplary demonstration of
our values, awarded 2082 Spot Awards, and 73 Editorial
Awards. These recognitions celebrate employees who
embody our core values and achieve significant milestones.

Additionally, we introduced the “Bhaskar Journalist of
the Year” award last financial year, honoring the top five
journalistic contributions annually on World Press Freedom
Day. This year, six journalists received this award, each
earning a certificate of appreciation and an iPad.

Employee Satisfaction and Community Engagement
Our Abhivyakti Employee Satisfaction and Wellness Survey
had a 91% participation rate this year, with an overall
satisfaction index of 87%, highlighting the effectiveness of
our engagement initiatives. We celebrated Prerna Diwas on
30th November 2023, the birth anniversary of Shri Ramesh
Ji, with activities including blood donation camps with over
9500 donors, food donations to orphanages and old age
homes, health check-ups at over 60 locations, and painting
competitions for Bhaskarites’ children. These activities
reflect our commitment to community engagement and
social responsibility.
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AWARDS

OUR AMBITION
BOX EMPLOYEE

CHOICE AWARDS

Ranked Among Top 20 Companies
in Mid-Sized Category

AWARD NAME - 1AA OLIVE
CROWN AWARDS 2024

Ek Ped Ek Zindagi, Mitti Ke Ganesh,
Sarthak Diwali and Vastradaan
Corporate Social Crusader

of the Year (Silver)

‘ DIGIONE AWARDS

Sarthak Diwali
Best Digital Brand Video (Bronze)

DO GOOD AWARDS

Mitti Ke Ganesh
Best CSR
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CORPORATE

Board of Directors

Mr. Sudhir Agarwal
Mr. Pawan Agarwal

Mr. Girish Agarwal

Ms. Anupriya Acharya

Mr. Santosh Desai

Ms. Paulomi Dhawan

Mr. Ashwani Kumar Singhal (till 31.12.2023)

Chief Financial Officer
Mr. Lalit Jain

Company Secretary &
Compliance Officer

Mr. Om Prakash Pandey (w.e.f. 01.04.2024)
Ms. Anita Gokhale (till 31.03.2024)

Statutory Auditors

Price Waterhouse Chartered Accountants LLP,

Chartered Accountants, Mumbai
Gupta Mittal & Co.,
Chartered Accountants, Bhopal

Registrar and Share
Transfer Agents

Selenium Tower B, Plot No. 31 and 32,

Financial District, Nanakramguda, Serilingampally

Mandal, Hyderabad - 500 032, Telangana
Tel.: 1800-309-4001

Email ID.: einward.ris@kfintech.com
Website.: www.kfintech.com
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INFORMATION

Bankers

IDBI Bank Limited
HDFC Bank Limited
Kotak Mahindra Bank Limited

Registered Office

Plot No. 280, Sarkhej-Gandhinagar Highway,

Near YMCA Club, Makarba,
Ahmedabad - 380 051, Guijarat.
Tel.: 079 4908 8809

Head Office

Dwarka Sadan,

6, Press Complex, M P Nagar,

Zone |, Bhopal - 462 011, Madhya Pradesh.
Tel.: 0755 4730 000

Corporate Office

501, 5th Floor, Naman Corporate Link,
Opp. Dena Bank, C-31, G-Block,
Bandra-Kurla Complex, Bandra (East),
Mumbai - 400 051.

Tel.: 022 7157 7000

CIN

L22210GJ1995PLC047208

Website

www.dbcorpltd.com

Email ID

dbcs@dbcorp.in
prasoon@dbcorp.in
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SOCIAL STEWARDSHIP

EK PED EK ZINDAGY

13[eTS P 2
W &Rf® uRse The Dainik Bhaskar Group has been organizing the ‘Ek Ped, Ek
. ) “.‘ 74 wﬂg Zindagi’ initiative for many years to raise awareness about the
3N YT Py Tt 2 importance of plants and trees, encouraging people to plant

* saplings. This campaign has profoundly impacted society

—anGI- S;I-I-Q-PI- mﬂ and influenced people’s thinking, with consistent messaging
o each year. This year, we elevated the initiative by innovatively

w Eﬁf sending Tulsi seeds directly to our readers’ homes. The

1 g-q seeds were infused inside our newspaper, allowing readers
. to cut the newspaper and plant it in soil, where the seeds

ﬁw Q:'ﬁ'&]‘ El:ITQ'P" will germinate. This groundbreaking activity, conducted on

such a large scale in India, exemplifies our commitment to

environmental sustainability and community engagement.
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This Diwali, Dainik Bhaskar encourages its readers to share

We are |eve|’agi|’]g our vast the joy of the festival with the less privileged, making the
celebration truly fulfilling. Our “Sarthak Diwali” initiative aims to

reaCh tO disseminate SOCia“y inspire acts of kindness that create a ripple effect, motivating

re|evan’[ messages and others to do the same. We appeal to our readers to make
) i someone’s Diwali meaningful through compassionate acts—
d rve meanin gfu | C h an g e. whether by giving material gifts, greeting someone warmly, or

spending time at orphanages and old age homes.

Our CSR initiatives focus on | S |

. : This year's campaign, #ListBadlo, aspires to start a
eﬂVIrOﬂmeﬂta| preservathﬂ conversation about illuminating the lives of underprivileged
aﬂd a| d | ng U nderpriVi |eged individuals through the symbolism of Diwali gifts. The campaign

features a thoughtfully crafted film and print ads, all designed

communities in SOC|e’[y to inspire and encourage acts of generosity and kindness,

making this Diwali special for everyone.
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BETA BACHAO ABHIYAN
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The youth in Punjab is grappling with a severe drug addiction
crisis, with an entire generation being profoundly affected. The
overdose of synthetic drugs has emerged as a major cause
of death among the youth, posing a grave threat to the future
of the region.

At Dainik Bhaskar, we recognize the urgency of this issue
and are committed to taking a proactive role in spreading
awareness and aiding in the fight against this menace. Our
initiative aims to address the multifaceted aspects of the
drug crisis, from education and prevention to rehabilitation
and support.

VASTRADAAN ABHIYAN

This year, Dainik Bhaskar launched a heartfelt initiative to
support those in need during the winter season by appealing
to our readers to donate winter wearable clothes such as
sweaters, blankets, shawls, jackets, caps, socks, gloves, shirts,
and pants. Designated drop-off locations were established by
Bhaskar to facilitate the collection of these items.

o
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In an effort to build our brand imagery and strengthen
direct consumer connections, we extended the initiative
to Residential Welfare Association (RWA) societies. We
created a nomination form for RWAs, promoted through
print ads, allowing societies to nominate themselves
to host collection boxes within their premises. This
approach not only facilitated the collection process but
also fostered community involvement and engagement.

ABEER GULAL HOLI

Dainik Bhaskar’'s Abeer Gulal campaign encourages a joyful,
eco-friendly Holi while promoting water conservation. By
choosing safe, chemical-free Abeer Gulal, you enhance the
festive spirit and protect the environment. Our innovative
‘AbirGulaal’ AR filter on Instagram and Facebook offers a fun,
vibrant way to celebrate digitally, reducing water usage. This
initiative reflects our commitment to social responsibility and
environmental stewardship
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BHARAT IS

Bharat is experiencing

significant economic growth

and development, especially

in Tier 2 and 3 cities. This
includes improved infrastructure,
rising incomes, and increased
consumption, driving demand

for goods and services. DB

Corp is capturing this growth by
providing insightful journalism and
connecting with the evolving needs
of these regions.
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The premium category
housing sales share
increased from 20% in
2021 to 37% in 2023

Surat and Vadodara are
catapulting Gujarat to a
staggering 10.1% GDP

growth rate




The heart and soul of Bharat, its Tier 2 and Tier
3 cities, are on an economic winning streak,
astonishingly contributing over 60% to our nation’s
GDP. The entrepreneurial spirit is catching fire
in these regions, with a whopping 50% of new,
recognised start-ups sprouting up here, shifting
the economic spotlight away from the metropolitan
giants. What's making this possible? A vibrant
mix of increasing women'’s participation in the gig
economy, the establishment of flourishing Special
Economic Zones (SEZs), and state-of-the-art
Software Technology Parks. These elements are
proving these cities to be economic powerhouses.

As the economic landscape flourishes, these cities are
becoming havens of modern living. New townships
brimming with cutting-edge infrastructure are popping up,
Bharat had a 22% Salary promising not just jobs but a coveted quality of life. With
. . transportation, utilities, and connectivity getting better by
Increase, su rpaSSI ng the day, these once-overlooked cities are now hotspots

the 15% average rise in for professionals and businesses alike. The housing

. market is witnessing a spectacular trend — premium
metropoman areas housing sales have surged to 37% in 2023, marking a

(BVV peop|e) significant upscale in living standards and the allure of
these emerging economic dynamos.

Annual Report 2023-24 | 35




Corporate Overview BHARAT: Resilience Unleashing Potential

DBCL Mirror’s the
BHARAT positivity

o1t 4 i 3,84,400 P 1 41 fet 8 i T g i At DB Corp, we recognise the shifting dynamics of
el C T et ' ¥ urban saturation in Tier 1 cities, driving businesses and
individuals towards Bharat for a better quality of life and
new opportunities. As these smaller cities become the
e — AN A\: new hubs for growth and innovation, DB Corp’s extensive

%ﬁg%ﬁ%;;gﬁmm e reach into Bharat's Tier Il and Tier Il cities places our
e WS aad T n,saanﬁ%%ﬁmmwﬂa?ﬂ;ﬁaal ‘ megha services alt the forefront of this economic and
L e il MO SO - - - social transformation.
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